Install ed Home Technol ogy Takes Center Stage at the 2003 Internationa
Bui | der s Show

Arlington, Va., - The Consuner Electronics Association (CEA) and the
Nat i onal Associ ation of Hone Buil ders Research Center (NAHBRC) announced the
results of a joint survey ained at uncovering the state of the hone
technol ogy market. CEA President and CEO Gary Shapiro and NAHBRC Presi dent

M chael Luzier debuted the results during a keynote address at the 2003

I nternational Builders Show (I1BS) in Las Vegas, Nev.

The State of the Buil der Technol ogy Market survey corroborated what many in
the honme buil ding industry already knew, that consunmer technol ogies for the
home, such as high definition television, broadband, hone networking and
automated lighting, are a growing trend. In fact, builders responded that
home technol ogi es were an inpressive 71 percent nore inportant now than they
were just two years ago. There is little wonder why, as al nost half of

buil ders that offer home technol ogies reported increased revenues.

"Consuners have a love affair with technol ogy. They want the | atest products
and dermand homes that can accommodate them ™ said Shapiro. "This survey
proves that builders understand this demand and the bottom line benefits
associated with providing connected hones."

The study pointed out that structured wiring is by far the npbst pervasive
technol ogy i n new hones. More than 42 percent of new hones, roughly 670, 000
in number, now include structured wiring, and 78 percent of builders offer
it as either a standard or optional feature. The technol ogy has beconme so
popul ar that three-fourths of builders offer it just to conmpete in the

mar ket pl ace

Ot her hone technol ogi es such as honme theater, nmulti-room audi o and vi deo and
nmoni tored security represented potential cash cows for builders. Mre than
hal f of the builders surveyed indicated that home theater increases their
profit potential, while another 47 percent said the sanme about nulti-room
audi o. Builders also realized that buyers' concerns over home safety could
be translated into dollars. Mre than 30 percent saw the profit
possibilities of nonitored home security systens and 62 percent already
offer it in their new hones.

The survey al so reveal ed that builders understand the types of buyers nopst
interested in hone technol ogies. Builders echoed the sentinent from previous
CEA research that younger consuners with children and a confortable incone
were those nost interested in technology for the honme. Specifically,
three-fourths of builders cited a perceived interest anpbng buyers ages
35-44, conpared to the one-tenth that felt the sane for those over the age
of 65. Another 89 percent perceived that buyers making nore than $200, 000
were interested, while 32 percent felt that hones with children have a
greater interest than those w thout.

Install ed hone technol ogi es are a new concept to nmany honebuil ders, and nmany
need assi stance before incorporating theminto their hones. Wen interested
bui | ders have questions on installed honme technol ogies, the research

i ndicated that trade publications, trade shows and the NAHB are the best
sources for information.

CEA also is a reputable source for honebuilders |ooking to add home



technol ogi es. To nmake the I evel of technology in a honme easy to understand
and conpare, the association devel oped the TechHone rating system a sinple
form designed to rank a home's technol ogi cal capabilities. The system has
garnered significant interest from honmebuil ders, buyers and real estate
agents alike. In fact, 66 percent of builders surveyed indicated a
likeliness to use it when marketing their new hones. In addition, CEA
created the Integrator Referral Database to help builders search for quality
technol ogy contractors in their area. Athird CEA initiative, TechHone

I nsights, was created to give builders attending the 2003 I BS an overvi ew of
key home technol ogies as well as basic installation guidelines.

The State of the Buil der Technol ogy Market survey was adm ni stered |ast fal
through a joint effort between the CEA and NAHBRC as a suppl enment to the
NAHBRC' s annual Buil der Practices Survey.

About CEA:

The Consumer El ectronics Association (CEA) represents nore than 1, 000
corporate nmenbers involved in the design, devel opnent, manufacturing,

di stribution and integration of audio, video, nobile electronics, wreless
and | andl i ne conmuni cations, information technol ogy, home networKking,

mul ti medi a and accessory products, as well as related services that are sold
t hrough consuner channels. Conbi ned, CEA's nenbers account for nore than $80
billion in annual sales. CEA s resources are avail able online at ww. CE. org,
the definitive source for information about the consuner el ectronics

i ndustry.

CEA al so sponsors and nmanages the International CES - Defining Technol ogy's
Future. All profits fromCES are reinvested into industry services,

i ncluding technical training and education, industry pronotion, engineering
st andards devel opnent, nmarket research and | egislative advocacy.



